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e Intern Shark Tank 2023 - Team Red 18

e Aidan Kutner, Aidan Christie, Chloe Napier, Jack Moyer, Lily Morelock, Thomas Garant, Rebekah Bestebreur
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Chamberlain Coffee

e Founded in 2019 by Emma
Chamberlain

e Ethically sourced & high quality
cotffee and coffee products

e Known for its trendy design and
sustainable practice




Who 1s Emma Chamberlain?

e 22-year-old Internet Personality WWD
named Gen Z "It girl" known for her
authenticity, relatability, and intfluence in
fashion.

e Founder of Chamberlain Coffee, podcaster,
vlogger, model, Louis Vuitton Ambassador




Exclusive Product Line

Kohl's X Chamberlain Coffee = Kohl's X Chamberlain Coffee Kohl's X Chambe.rlain Coffee
Matcha Crewneck Tea Rose Crewneck Latte Oversized Tee
100% Cotton 100% Cotton 100% Cotton

Size: XS-XXXL Size: XS-XXXL Size: XS-XXXL

Cost: $7.40
Retail: S42.99

Cost: $6.70
Retail: $27.99

IMU: 82.7%
EOH units: 4000

IMU: 76.1%
EOH units: 4000




Exclusive Product Line
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Kohl's X Chamberlain Coffee

Oat Oversized Tee

100% Cotton
Size: XS-XXXI.

Cost: $6.70
Retail: $27.99

IMU: 76.1%
EOH units: 4000
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Kohl's X Chamberlain Coffee
White Baby Tee

100% Cotton
Size: XS-XXXL

Cost: $5.95
Retail: $23.99

IMU: 75.2%
EOH units: 4000
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Kohl's X

Chamberlain Coffee
Tote Bag

Canvas Tote Bag

Cost: S2.40
Retail; $15.99

IMU: 85%
EOH units: 4000




Wholesale Product Line
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Chamberlain Coffee in the Competitive Landscape

Brand Identity

e Digitally native brand
e Premium, innovative, and sustainable option for
home-brewed cotfee with distinctly playtul
packaging
o Aligns with Gen Z values

Benefits of Collaboration

e Differentiation from direct competitors

e Exclusive apparel to resonate with Gen Z
consumers' brand loyalty and drive foot /web
traffic




Consumer Needs

of Gen Z /Millennial

consumers depend
on influencer

recommendations

of Americans
drink
coffee every day

713%

of Gen Z consumers
said a wide choice of
products were the
most important

of Gen Z
consumers are
willing to pay

more for
factor when :
. sustainable
choosing where to
products

shop



First Insight Results

of our
consumer 1S
familiar with
Emma
Chamberlain

of our survey
participants were
either gen z or
ITSIEIR

of customers
have either tried or

bought
Chamberlain
Coffee

of our
consumers are
looking to buy
oversized lounge
tops




Production and Distribution Strategy

Logistics

Roll out to 300
stores
4K units per
product

24k units in total

Omni-Channel Strategy

IN-STORE
% of inventory
18K Units

ONLINE
Y. of inventory
6K Units

Additional units in future months will be
flowed in to replenish the inventory that
has depleted

Sourcing
TNA Process

5 Months Out:
Send vendor buy out plan

4 Months Out:
Working on sample

X Factory Date:
1.5 months out




Financial Projections

MARKET
PROJECTION
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Enterprise Collaboration Market size
is expected to grow from $49.23B in
2023 to S81.84B by 2028

KOHL'S SALES

(PULLED FROM EDW)

60%

O
0.9%

YTD profit %
average for
any SO
crewneck

YTD profit %
average for
any SO
oversized tee

Kohl's B&M
and ecom
coffee sales
are very low:
opportunity

CHAMBERLAIN
COFFEE

10

2023 2024

Sales revenue is is listed at S5M and
their CEO has expressed plans to
double the revenue each year prior to
their funding



Marketing Strategy (In-Store)
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Marketing Strategy (Digital)

% kohls @
HoMLs kohls ﬂ

QY

1,826 likes
6,517 likes ' kohls Say hello to your new favorite tote! Perfect to pair
kohls Kohl's x Chamberlain Coffee will be at this back to k1 - with your Chamberlain Coffee blend of choice.

school seasan! Get your coffee fix while shopping exclusive Chamberlain Cof la | - #kohlsxchamberlaincoffe..
tees, crewnec... '

outfit of the day / drifk of tHe day with |
emma chamberlain ft. cold brew... more

J3 original sound - chamberlaincoffee...

Add comment...




Thank you! Questions?



Sources

Sources:
e https://digitalmarketinginstitute.com /blog/20-influencer-marketing-statistics-that-will-surprise-
you#:~:text=Not%200nly%20d0%2049%25%200f,0n%20the%20trust%200f%20influencers..

e https://blog.hubspot.com/marketing /influencer-marketing-
stats#:~:text=50%25%200f%20Millennials%20trust%20product,an%20effective%20form%200f%20marketing.

e https://kadence.com/why-gen-z-values-sustainability-tips-for-marketing-to-the-eco-conscious-
generation /#:~:text=According%20t0%20a%20recent%20survey,t0%20this%20eco%2Dconscious%20generation.

e https://cdn.nrf.com /sites/default /files /2018-10 /NRF-IBM%20Generation%20Z%20Study%20Part%20111.pdf

e https://www.searchenginejournal.com /social-media-gen-
z /485152 / #:~:text=Their%20most%20used %20social%20platforms,more%200f%20a%20toss%2Dup.

e Kohl's First Insights



